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Targeting Your Target 
Audience: Knowing What 

Platforms to Focus On

Creating Experience-Driven 
Media Across Pertinent 
Social Media Platforms

Data-Driven Strategies For 
Content Creation With Proven 

Live Client Testimonials

Who? What? How?



Value for Operators
● 58% said they have purchased a 

travel product or made a booking 
after seeing it on TikTok

● 36.5% use social media for travel 
inspiration or ideas

● Travel industry ad budgets grew 
by 36% in 2022, YoY

(TikTok, 2022)



Myth Busting
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“My target demographic(s) arenʼt on 
Facebook/Instagram/TikTok.”

“I need a full-time employee and spend lots of 
$$$ to be successful on social media.”

“Short-form video is a trend that will fade.”



Identifying Your Target Audience



Understanding Your Audience

Who is connecting 
with your 

content? What do 
they have in 

common?

What are your 
followers 

looking for?

How are your 
competitors 

targeting their 
audiences? 

Who What How





The Value of TikTok

of travel shoppers say they 
went to TikTok to research 
or learn more about new 

products, services, or 
brands (Tiktok, 2021)

of travelers were 
influenced by Tiktok in 

2022 (Skift, 2023)

of users have visited an 
attraction (waterpark, 

amusement park, 
aquarium, museum, 

historical site, etc.) they 
saw on TikTok (PR News 

Wire, 2023)

62% 34% 28%



+22,000 followers in 9 months

Influencer Focus: “...Videos are thorough, and the 
content is made really well. I want an influencer to 
have a different angle on it, to be informative, to 
have followers who care about them.”

“Follow ʻThings To Doʼ concepts, or itinerary 
based content, and voice overs. What are we 
doing in New York today? And how can we 
incorporate our product?”

Sea The City

https://docs.google.com/file/d/1-qEbr9RRtADWom8pJUMXMsB0FUlKO1Vy/preview


Over 70% of all bookings come directly 
from IG + TikTok

“We are answering the commonly asked question 
“What should I do today in NY?” with ʻWick and 
Pour!ʼ as the answer.”

“We focus on highlighting a few key aspects 
about their shop like itʼs super cute decor, 
amazingly friendly staff and it being an AAPI 
small owned business!”

Wick and Pour

https://docs.google.com/file/d/1DPNtTC9dtn60kzrC8sY3wKUiMzljyp_f/preview




Every week, 1M+ 
travel-related 

hashtags are searched on 
Instagram

(PR Newswire, 2022)

One 
Million+



UGC: User Generated Content



https://docs.google.com/file/d/1v5MmbIvuHD_I5SNgQjyMbq7LgyBugCes/preview




Audience Targeting



Campaign Types
Website Traffic & Brand Awareness



Content Types



Content Types
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Itinerary “Things To Do”

Behind The Scenes

Commercial/Sponsored Content



3 Ways to Tailor Your Content To Be A 
Tool For Customersʼ Vacation Planning
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Location Tagging

Timely & Targeted Verbal Communication 
with On-Screen Text

Effective Hashtags & Captioning



How to Post
● Publishing platforms: 

○ Hootsuite, Sprout Social, HubSpot
● Cross-posting
● Video editing:

○ Natively within Tiktok/Instagram
○ CapCut



Metrics
● “Vanity” metrics vs. impactful
● Likes & Follows
● Click-Through Rate (CTR)
● Engagement Rate



Ref Tags



Explore 
Relevant 

Location Tags 
& Search 

Terms

Record & Edit

Select A 
Format, 

Script Voice 
Over

Select A Sound 
& Post! So, how easy is it?



Whatʼs Next?
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Thank You


