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Before We Begin



➔ The different customizable functions 
to a report such as Search By, Filters, 
Group By, & Columns

➔ The basic differences between a 
payout, sales, and booking report

➔ How to save & export a report

You should 
know



➔ More insight from your reports

➔ The ability to better customize 
standard reports

➔ To make data-driven decisions to 
increase operational efficiency and 
analyze your year

You should 
want



➔ These example reports are just the 
building blocks

➔ We wonʼt be showing full screenshots to 
protect the privacy of our partners

➔ Our goal is to empower you to use 
FareHarbor custom reporting to start 
identifying your needs & questions

Keep in
mind



Pulse Check 

On a scale from 1 -5,  how do you feel 
about your advanced reporting skills?

1 3 5

Not very 
confident

Confident Very confident

2 4



Revenue Reporting



Guide Gratuity 



When & Why

➔ Use to report on tips paid out in custom fields pre/post 
booking

➔ Report can be based on your setup for % or $
➔ Utilize crew & users on the report to see who is owed what



Build This Report

● Start: Reports > Custom Field Answers > New
● Parameters: Booking-level fields (usually), dates, & 

reporting on avail
● Filter: Add your tip custom field
● Groups: Crew, avail, custom field answer
● Columns: Summary 
● Generate

https://docs.google.com/file/d/1_6xkykNggJ5Rlyok4oth_FTkHNQ5tYab/preview


Gratuity Reporting

● This is a fairly simple custom report that can offer more value to your guides
● Donʼt have tips as an option on booking?

○ Be sure to consider reporting before enabling!
● Multiple crew on one availability? 

○ This may not be a good fit
● Remember this is not a one size fits all solution and it will change based on your 

unique set up!



Revenue By Type



Revenue By Type - When and Why

➔ Best for accurate revenue reporting
➔ Sales reports on accrual date

○ Recognized revenue previously collected
○ Recognized revenue collected
○ Deferred revenue collected



Build This Report

● Start: Reports > Sales > Revenue by Type
● Parameters: Dates & reporting on accrual date
● Filter: By accrual status, depending on your goals
● Groups: Accrual Status, Payment Type, Item
● Columns: Summary report
● Generate

https://docs.google.com/file/d/1nWmRLAfKCU2h7Vik1m5WFCABn1ICI7DO/preview


Revenue Reporting

● Most accurate way to report on revenue
● Typically we see this report filtered for one or two accrual 

statuses but not all three
● Sales and bookings filter options here to get more detailed
● We have a help doc dedicated to this report for future 

reference - see here!

https://help.fareharbor.com/reporting/types/revenue-by-type/


Affiliates



Affiliates - When and Why

➔ Keep track of your affiliate payments & invoices
➔ Report on actual collected revenue
➔ FHDN Affiliate source

Example: Claireʼs Kayaks



Build This Report

● Start: Reports > Bookings > New
● Parameters: Dates & reporting on avail
● Filter: Source = network, specific affiliate
● Groups: Affiliate
● Columns: Detailed report > add columns for 

invoiced?, invoice total, & net revenue collected
● Generate

https://docs.google.com/file/d/1NMdpFsCBtqB85yMy5Mn-3u-uN1nGm7EP/preview


Affiliate Reporting

● Net rev collected shows [revenue - 
(commission + processing fees)]

● Can use these same inputs on accrual 
reporting for end of year sales info

Note: Click arrow for FHDN 
to see partner source!

Example: Claireʼs Kayaks



Unpaid Bookings



Unpaid Bookings - When and Why

➔ Donʼt miss out on your money
◆ Phone-in bookings that 

donʼt pay
◆ Deposits

➔ Use this report to easily open 
underpaid bookings and 
make charges



Build This Report

● Start: Reports > Bookings > New
● Parameters: Dates & reporting on avail
● Filter: Unpaid & underpaid bookings
● Groups: No groupings
● Columns: Detailed report > add deposit
● Generate

https://docs.google.com/file/d/1CUQIMUdwlkzwb1AdebjOOsPFf141NLSV/preview


Underpaid Bookings

● Underpaid bookings happen for many reasons
● Get in the habit of looking at this report during your season
● Make a schedule if using deposits or online payment links!
● Can click into each booking and charge card on file, consider 

updating terms if you will be doing this frequently



Pulse Check 

On a scale from 1 -5,  how are you 
feeling after these first couple reports?

1 3 5

Not very 
confident

Confident Very confident

2 4



Availability & Capacity  
Reporting



Resources



Resources - When and Why

➔ Use to see when a resource was 
booked across multiple 
items/avails

○ Keep track of inventory 
usage throughout the year 
or what might need to be 
updated before 2024

○ Group by avail month, 
item, sort by revenue, and 
more to determine where & 
when what resource 
brought the most value 



Build This Report

● Start: Reports > Resource Uses > New
● Parameters: Dates & reporting on avail
● Filter: By resource or item as needed
● Groups: Item & resource
● Columns: Summary report
● Generate

https://docs.google.com/file/d/1Vu8gwWuwwQTluiIfE79y8oKnfXYWszwo/preview


Rebooking Resources  - When and Why

➔ Also valuable during your 
season to reapply resources

➔ Examples of when you would 
rebook resources:

○ Resource rules changed 
on item

○ Time of avail changed



Build This Report

● Start: Reports > Resource Uses > New
● Parameters: Dates & reporting on avail
● Filter: By resource or item as needed
● Groups: Item, resource, avail
● Columns: Summary report
● Generate

https://docs.google.com/file/d/1k1Yvn2QJg7-zJPlxs-JocBeCtefSyt37/preview


Resource Use

Grouped by Availability Day

Grouped by Revenue Grouped by Availability

Grouped by Item



Capacity Reports



Capacity Reports - When and Why

➔ System reports on what was there and what was 
booked only, but we can still use this detailed 
data to analyze our schedules

➔ Consider bringing this data to another program 
to answer valuable questions such as what 
percentage of my availabilities were full?



Step 1: Gather Booking Data

● Start: Reports > Bookings > Bookings by Item
● Parameters: Dates & reporting on avail
● Filter: For item as needed
● Groups: Item, avail month, avail day
● Columns: Summary report
● Generate

https://docs.google.com/file/d/1zS7LfJhs7cxv9chfw5S_6tH669teBLjQ/preview


Step 2: Find Out Max Capacity Available
● The report shows us details into what was booked, now 

we need to know what was available to book as a whole
● Use your knowledge of your schedule or the avail 

updater to provide this info   



Capacity Reporting

Step 3: Analyze Max Available 
vs. What Was Booked
● Gain insight on how full certain availabilities, 

avail months, avail days, or items were during 
the season

● Pull percentages of avail month and avail day to 
identify opportunities

● Different iterations of this could be grouping by 
resource or crew, or even using this for a 
customer type report



Repeat Customers



Repeat Customers - When and Why

➔ Know your repeat customers if not using memberships
➔ Potential use cases for pulling repeat customers

➔ In this case, we used google sheets to find average spend per person 
for repeat customers to best price the new membership option

○ Targeted email campaigns or invite-only events for 
your best guests

○ Analyze which items are most booked by repeat 
customers



Step 1: Build This Report

● Start: Reports > Bookings > New Bookings
● Parameters: Dates & reporting on avail
● Filter: As needed
● Groups: No groupings
● Columns: Detailed report > add columns 

for email, subscribed to email
● Generate

https://docs.google.com/file/d/1sfUWObV8XQ8Gv-L7csqHmdmBcI2MVtEO/preview


Step 2: Export and Analyze

● Long list of contacts will generate, export 
● Note you could also pull a contacts report!
● Ideas for analyzing: 

○ Pull a list of unique names when they show more 
than once, summarize revenue for that contact, 
gather emails for repeats, analyze location or item 
information

● Not an excel-expert?



Conclusion



Advanced Reporting Reminders

● Every dashboard is unique, there are many ways to 
accomplish the same goal depending on your setup

● URLs of your exact report filters can be shared, if you 
are in need of reporting help you can copy the URL and 
send this on for us to adjust with you

● Sometimes more is more: we can often combine 
detailed data from separate reports for valuable insights

● The key to building a valuable report is starting with a 
valuable question! Know what question youʼd like to 
answer before diving in.



Pulse Check 

On a scale from 1 -5,  how confident do 
you feel implementing the reports you 

learned today?

1 3 5

Not very 
confident

Confident Very confident

2 4



Our Favorite Reporting Help Docs
● https://help.fareharbor.com/reporting/advanced-reports/overview/ 

● https://help.fareharbor.com/reporting/advanced-reports/settings/ 

● https://help.fareharbor.com/reporting/advanced-reports/saving/ 

● https://help.fareharbor.com/reporting/general-options/ 

● https://help.fareharbor.com/reporting/answering-common-questions/ 

● https://help.fareharbor.com/reporting/important-terms/ 

● https://help.fareharbor.com/reporting/types/overview/ 

https://help.fareharbor.com/reporting/advanced-reports/overview/
https://help.fareharbor.com/reporting/advanced-reports/settings/
https://help.fareharbor.com/reporting/advanced-reports/saving/
https://help.fareharbor.com/reporting/general-options/
https://help.fareharbor.com/reporting/answering-common-questions/
https://help.fareharbor.com/reporting/important-terms/
https://help.fareharbor.com/reporting/types/overview/


Thank You!



FareHarbor Support

Please contact our 24/7 Support if you have 
any questions pertaining to your dashboard!

Email: support@fareharbor.com

Phone: (855)495-5551

Fareharbor help docs can be found on your 
dashboard in the dropdown menu!

To get you started, here are a few to follow up 
this webinar:

● Effective Ways to Earn More Tips as a Tour 
Guide

● Affiliate Rules: Take Charge of When Affiliates 
Can Book

● 5 Tricks to Capture Repeat Business

Have you checked out Compass recently? 

Login to Compass for guides on PPC, Google, SEO, 
content writing, industry insights and more!

Resources

Help Docs

https://compass.fareharbor.com/guides/articles/effective-ways-to-earn-more-tips-as-a-tour-guide/
https://compass.fareharbor.com/guides/articles/effective-ways-to-earn-more-tips-as-a-tour-guide/
https://compass.fareharbor.com/guides/articles/affiliate-rules/?utm_source=webinar&utm_medium=presentation&utm_campaign=12.14.reporting
https://compass.fareharbor.com/guides/articles/affiliate-rules/?utm_source=webinar&utm_medium=presentation&utm_campaign=12.14.reporting
https://compass.fareharbor.com/guides/articles/come-again-5-tricks-to-capture-repeat-business/?utm_source=webinar&utm_medium=presentation&utm_campaign=12.14.reporting


community

Here youʼll get to interact with our FareHarbor experts and 
with your fellow tour/activity/attraction business owners 
of all experience levels.

Check out FareHarborʼs Official Community 
page on Facebook at:

Fareharbor.com/community

Our goal is to help each other grow our businesses by 
making more money, saving money and saving time.

http://fareharbor.com/community


Q&A


