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Today’s Agenda

Holiday
Marketing
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What is one holiday sales tactic
you plan to implement this year?

-> Gift Cards
= Promo Codes
=> Holiday Events/Activities

=> Not sure yet!




Holidays to keep in mind
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Why Promo Codes? How can these help
grow online sales?

e More than 70% of US online users claim discounts have the biggest
effect on purchase decisions during the holidays.

e Over 340,000 bookings utilized a promo code in Q4 of 2021.

e Incentivize shoppers to complete their purchase by offering a
promo code.

e Gives customers a reason to use a promo code on holiday items
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Best Practices using Promo Codes

e Consider your margins when choosing a discount amount.
o Smaller profit margins consider smaller discounts (5-15%).
o Higher profit margins can consider higher discounts (15-25%).
e Utilize valid and blackout dates.
e Use whole-booking field promo codes when possible.
e Create your campaigns ahead of time!

e Highlight promo code on a banner on the homepage of website
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Setting up a Promo Code

Supportis the way to go!

e New Promo Code Request Form

o Best Practices for filling out this form:

Availability date vs. Booking
Created Date

Be as detailed as possible

Think about blackout dates for
future peak holidays (ex: Memorial
Day, 4th of July)

Questions? Contact 24/7 Support
or Account Management Team


https://fareharbor.com/submit/new-promo-code/

Reporting on the use of Promo Codes

Campaigns Report

With the Campaigns report, you
can determine how many times
your campaigns were used within
a specific date range, which items
they were used for, and their

associated revenue.

B

Custom Field Answers Report

The Custom Field Answers report
can be used to gather useful
information from your
customers’ bookings. You can see
how many times a specific promo
code has been used in the past 30
days.

Custom Field Answers I

5 Bookings i | Manifest

© Need help? Learn about
working with reports and
important terms.

BOOKINGS CREATED

72

Online

&t Payouts & Refunds

& Invoices

SL Contacts

Advanced Online

|
o Online bookings

Bookings

Customers

NEN N N

rResource Uses

Expenses and Discounts

N N N

Gift Cards

Payment Processing
Documents

N

Other

Crew

NEXT PAYOUT



https://fareharbor.com/help/reporting/types/campaigns/
https://fareharbor.com/help/reporting/advanced-reports/custom-field-answers/

What is your favorite holiday
beverage?

=> Hot Coco
=> Spiked Cider
=> Coffee, always

=> Mulled wine please!
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Gift Cards vs Gift Certificates



What’s the difference?

Gift Cards

e Applicable to ALL activities

e Do not expire!

e Customers can choose a
custom Gift Card value
Refund to a Gift Card!

Gift Card Voucher for
specified items

o

Gift Certificates

e Applies to ONE specific
offering

e By default they do not expire
but can be set up to expire!

e  Gift Certificate sales are final
and non-refundable!




Gift Card Stats

63%

of U.S. adults would prefer
to receive an experience
gift over a material gift.

$149

was the average amount
of gift cards purchased.

60%

of live FareHarbor
Dashboards have an active
gift card listed.

59%

of gift cards purchased
are still unredeemed.

47%

of all gift cards sold in
2021 were sold in Q4.

44%

of gift cards were redeemed
along with another form of
payment.



Gift Card Case Study

A boat charter company that sells online gift cards year-round. Their peak season
is during the summer but saw a sales spike during the holidays.

JULY - SEPT OCT - DEC

e Sold 33 gift cards e Sold 396 gift cards
e Total of $3,700 in revenue e Total of $98,300 in revenue
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Gift Card $25

Choose Amourt

Custom 528 $50 $100

Featured Cruises Rates
Flease Note: GHY Card's ave avallable for every crutse.
Captain's Dissser Cruise

+ Adults - 505
+ Children - 530

Wine Tasting Cruise
+ Adults - §55

Three Rivers Sighlsecing Cruise
¢ Adults - $22
+ Childron - 812

Kids Themed Cruises

+ Adults - 520
¢+ Children - 513
¢ Infants - 55

Reciplenm infe

Youll confem these detadis. add an oplional note, 30 sond your
digital o1 card after checkout

& Pl name

MAas JOCress

Gift Card Best Practices

Determine the starting price.

SO

Verify gift card policies are up-to-date.

Fill out our gift card set up form!

~

Create a gift card item in the Dashboard.

List a few of your most popular activities.



Gift Card Callouts

& Add a gift card CTA to

Home  Popular Food Tours ~  About ' “Contact
. your website menu.

¢ s
- ‘.‘a‘ iy g )

Downtown Tucson Tour Main Gate/4th Ave Tour
Starting at $59 | 4 Hours | Learn about this trendy and Starting at $59 | 4 Hours | Masy Restaurants as Seen
dowstown area! on the Food Network

Brewstillery Tour Gift Card

Starting at $59 ] 3 Hours | 21+ Years Old Give An Experience Theyll Remember

[o] Ef Add the gift card to
your booking flow.




Holiday Marketing



Marketing Your Holiday Deals

Your Social
Website Media
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Holiday Tips and Tricks for your Website

e Add a callout banner promoting your deals.

e Add a gift card call-to-action to your menu.

e Create an optimized landing page for any special
events.

e Utilize features like online cart and suggested
items

e Update cancellation policy information.
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Social Media

Highlight your events or discounts.
Promote your special events by

creating a Facebook Event.

Post holiday themed content and highlight

your holiday activities.

Run a holiday contest.

Share updated images of attractions, safety

policies and reviews

s

0 Natalie, Stay Up to Date on Coronavirus (COVID-
19) Information
up b of 3 o alo

Detalls

;' 273 petpie responded
© Friday, Jeruary 3, 2020 st 5 P ST ~ 9 P UST

QO Denver Botamic Gardens

) Publc  Hasted by Denver Botanse Oardens

Othar  Wd Friandly  Veluntasiing

7 \nvecested = Going

Denver Botanic Cardens

Go With Friends

21 252
aLs TR

Popular With Friends

Mow to Bie an Anti-Racist
Qeganization Menthly Series...

@

77 Imerosted




QR Codes

QR Codes for Booking:
e Great solution for long lines!
e Customers can scan code and be directed to
individual item or book flow
e Trackyour results!

QR Codes for Check In:
e Can be scanned from confirmation emails
e Customers can easily scan and post a review after
the event or activity

“Yme;

MAGICAL LIGHTS OF SEWARD

A DAZZLING DRIVE-THRU LIGHT SHOW STARTING AT 4:00PM!

Opening Night: November 25, 2022
Closing Night: December 31, 2022

+ MAGICAL LIGHTS
§ —— OF SEWARD ——

TICKETS:

* Sunday - Thursday Admission:
$20/vehicle

* Friday & Saturday Admission:

$25/vehicle




Holidays to Keep in Mind
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Next steps: Spread the Holiday Cheer!

1. Make sure you have gift cards/certificates set up and they
are purchasable!
2. Setupany holiday promo codes you are offering.
3.  Make sure websites have:
a. Holiday promotions and special events in booking
flows and Call To Actions
b. Gift card bookable online
4.  Plan out your marketing schedule:
a. Social posts
b. Email/dashboard marketing
c. Make sure your customers know the deals you are

offering!
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You Asked and FareHarbor Listened...
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Customizable Gift
Cards

are coming soon!
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> compass

Have you checked out Compass recently?
Our webinar series is just one of the many
resources we have to support you in growing your
business. Login to Compass for guides on PPC,
Google, SEO, content writing, industry insights
and more!

To get you started, here are a few to follow up this
webinar:

e Creative Ways to Leverage Social Media During

the Holidays
e How to Take Advantage of the Tourism Shoulder

Season /
e AComplete Guide to Holiday Marketing for Tour
Operators g * BT ’

/


https://compass.fareharbor.com/guides/articles/creative-ways-to-leverage-social-media-during-the-holidays/
https://compass.fareharbor.com/guides/articles/creative-ways-to-leverage-social-media-during-the-holidays/
https://compass.fareharbor.com/guides/articles/how-to-take-advantage-of-the-tourism-shoulder-season/
https://compass.fareharbor.com/guides/articles/how-to-take-advantage-of-the-tourism-shoulder-season/
https://compass.fareharbor.com/guides/articles/a-complete-guide-to-holiday-marketing-for-tour-operators/
https://compass.fareharbor.com/guides/articles/a-complete-guide-to-holiday-marketing-for-tour-operators/

FAREHARBOR
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Check out FareHarbor’s Official Community
page on Facebook!

Join us at Fareharbor.com/community
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Here you’ll get to interact with our FareHarbor experts and L'»pf“_OuﬁO@lp o _' 3 ‘

with your fellow tour/activity/attraction businessowners businesses by makingmore money,

of all experience levels. sva\ving mone »&ndm T o
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http://fareharbor.com/community

