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What’s on the Horizon?

Future-Proof Your Business With

SEO & Google Things To Do



Our Industry:

Where Travel Meets
Tech




Effective Marketing Strategy

Visible, Accessible, Cost-effective, Direct Bookings



SEO
Optimization

What We’ll Cover

Google:
Things To
Do

Future
Proof
Your

Business



SEO & Keyword Optimization

> Keyword Searches

> How tollENtRY, Keyword
Opportunities

> Where tdlEuEe Them




Before Keyword Search, Ask Questions:

WHO...

IS searching for these boat charters?
Families? College Students?

WHAT...

exactly are they searching for? What
types? Fishing Charter? Party
Barge?

WHEN...

are they searching for it? Seasonality
trends? When is Boat Rental
Season?

WHERE...

are these potential customers located?
Tourists? Locals? Domestic? International ?

HOW...

are they searching for your product/
service? Mobile? What words? What
questions?

WHY...

What’s the motive behind the search?
Family Vacation? Bachelorette Party?
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SEO Through
Keyword Searches

How to balance

volume Y& competition

Can’t rank organically for

high volume search?
)

Can’t afford to pay-to- Keywo rds!

play
for the ad space?

Where are my
opportunities?




“Boat Charter”

“Walking Tour”

“Food Tour”

i

“Private Booze Cruise in Key West”




The Search Demand Qurve

Yoo 100 heywords

The Search
Demand
Curve

T00 16 seywords

oo 108 heywords

Top Keyword = More
Searches Competition

Number of Monthly Searches

Don’t underestimate less popular keywords.
Long tail often converts better!




Finding
Keywords

Google Keyword Planner

SEMRush

Ubersuggest (free)
What keywords do |

currently rank for? Moz Pro

VV V VYV

How do | find additional
keywords to rank for?

ahrefs




Get New Keyword Ideas/Lists




TitleTag l

<heod><titie>f vomple Titles/tithe></ heod>




SEO Keyword

Who, What, When, Where, Whys..
Brainstorm Longtail Keywords
Utilizing Online Keyword Search Tools

Implement in 6 Key Areas on Your Site



SEO
Optimization

What We’ll Cover

Google:
Things To
Do

Future
Proof
Your

Business



Google My busines SEr—G—GGem—m

Google with a free
Business Profile

This is one of the most

important SEQO tools to
improve your SERP ranking.




Personal POLL.:

Where do you currently stand with Google?

Yes, | had a Yes, but it | wasn’t | have not
connection wasn’t a eligible for heard of an
with good fit so this integration

Reserve with we opted out. integration with Google.
Google. before.




Reserve with

Google

Impac 2019: 2020:
32,645 83,750

A great tool to improve i i

web presence and drive inrough Reserve inrough Reserve

free bookings.

with Google with Google




Google’s New “Things To Do”

&

Reserve with Things To Do
Good@QARHEO the Redesigned with you (and
activities sector. travellers) in mind!

Still free to use! Take advantage of this
commission free opportunity.



Google’s =3

Travel Center -

€ Things To Do @ Flights © Hotels

THEREINAIER  button is gone but Google will continue to drive traffic & direct

bookings!
Please note: We are losing some control over the
display but gaining control over the booking process
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Displayed to

Travellers? Mvasiem Nt ooty Tines Sy

‘.. .

And what can we do?




Forecasting for the Future....
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Better for Suppliers, Better for Customers

Straight to FH Landing
Pages

No More Restrictions! YAY!

Official Site Tag

Opportunity for Paid
Promotion



What Does This
Meawn for You?

o [oJ93i and get connected if you haven't
already!

o [JYINIFE your SEO strategy and

landing pages for a better ranking in
the Thing To Do search experience.
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Optimization
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Google:
Things To
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“Google Friendly” Markup
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ORGANIZATION

with a Google search as possible... BREADCRUMBS

©
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Q

PERSON

Schema Markup :

8
Formats your content to make it more b

g -
Making your content aieleIqI*ELi]s 0

/2]

£

2




Different
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Pecpie aiso search for

Products & Offers

https://outdoormaster.com » products » ski-goggles-pro  : Traf/mo (us): 83/2400 - Kw (us): 9/688

SKI GOGGLES PRO CLASSIC — OutdoorMaster

FEATURES MAGNETIC INTERCHANGEABLE LENS SYSTEM With the use of the quick
release magnetic frame design, you would be able to change out lenses effectively ...

Rating: 4.8 - 335 votes - $39.99 - In stock
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Breadcrumbs

Schema - SEO Hacker
hitps.//seo-hacker.com » vocabulary »

S
Apr 27, 2019 - Schema is a type of code that you can add to your website which helps send

chema v

Different

informative results to the users

ltems
Described by Event

Lupo’'s Heartbreak Hotel - Things to Do - Providence Journal
thingstodo. providencejoumal.con 11365-lupos-heartbreak

Come to The Providence Journal to get information, events, reviews and ...
Wed, Oct 3 The Punch Brothers

Fri, Oct 5 Wolfgang Gartner
Fri, Oct 12 Waka Flocka Flame




Future Proof
Your Business

Step 1:
Brainstorm
Keywords
with your
Jea

Step 2:
Create
Long-talil
Keywords

Action
[tewms!

Step 3:
Use SEO
Tools

Step 4:

Apply
Keywords
to Site

Step 5:
Opt-In to

Step 6:
Schema
Mark Up




Compass Articles:

o SEO Guide

LI« for Landing

Pages, Descriptions and How to
Rank Higher.

e GMB Checklist

A Checklist To Help Claim,

[eJIRIEE and Maintain Your

GMB Profile

\ FAREHARBOR

> compass

Schema Markup
Using ERIENENIETY  To Up

Your SEO Game.

Google’s Travel Guide

How to Show Up in Google’s

Travel




Our GOALS

Create a Marketing Strategy Using High Volume Keywords and Stick With It.

In With The

=

efine That Marketing Strategy to Get Competitive. Take Advantage of What’s Free.




Thank You



