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Under the Hood

FareHarbor’s Latest Dashboard Updates
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Meet the Product Team

2020 Recap and 2021 Goals

New Features and Updates

What’s Coming Next
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What’s your level of experience using the
FareHarbor Dashboard?

Advanced Experienced Intermediat
e

Newbie

| feel | use the
confident Dashboard | use the

I’'m still

learning!
navigating the frequently for Dashboard for
Dashboard my own day-to- basic tasks

and setting day tasks. like booking
things up or checking




Meet Our Team!
Product
Amsterdam <> San
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Our Development
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2020
Reca

Staying flexible allowed us
to ship planned features
while addressing changes
In the travel industry.

% Hoakth & Sodet Health & Safety

For the Safety of cur Guests & Staff

o M you are sick or have come in contact with anyone who is sick please refrain from
ook ing
o Masks Mandatory ot ot imes

o We are enforcing socipl distancing during check i, &3 wall a3 during t™he expenencs

o All equpment is sanitized after each use
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Gift Cards
¥ Advanced This Year v -
Gift Cards
.
Giftcardtype Gift Cardmonth : Coumt : Balance
Gift Card January 2021 6 $700.12
February 2021 B $698.78
March 20 ~
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> Flexible and Scalable Features

> Enriched Feature Resources

Our focus is to help you . : :
for when > Security, Privacy and Compliance

travel returns to your region.
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New Features and Updates



More Payment Methods in More Regions




Contactless

Digital Checkout: Tap & Go:

s 859, 062%

across the globe

of consumers of consumers
expect digital expect a “tap card”
options when option.

CheCKlng out. [VISA, [VISA, 2021]

2021]
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Deposits and Installments
More [ O N Reslie: for a variety of activities

o, ount to pay now

Specify deposit amounts.

© Deposit ($1.802.27)
A SepoaR is reguired for ths booking

Subtotal (nciudes Taxes) $3250.00
F(l's 5‘77 27

Set up requirements.

Total $3,427.27
D | $1,802.27 :
T $1,625.00 Collect payment post-booking

© Thanks for your payment!

vV V VvV VvV

Customize by item.
Amount due: $1625.00

— Make a payment E




Push Notifications
no matter where you go!

> Get alerts for new bookings,
cancellations, upcoming trips,
and more!

Y Choose which items to receive
notifications for.

2 Personalize notifications per

usSer. N\
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Improved Mobile Check-In

Saturday Asgust Toh 2001
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@ Adwtire Vine

" 2pm - 4pm
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Choose what to check in

Advertare "o

Sadrg Towr

QVene Netas” wdry
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More Mobile App Updates "

e Sew

% (@ (@

Touch ID Bluetooth Handheld
Face ID Receipt Scanning
A j ? Printing ? Devices

|
. |




More Flexibility with Add-Ons

Add [IE el RiEllek on the fly to any customer’s booking.

Adult TV

1
Great for: -
Adding 1o Adut P

Adang from: Retail (Changs)

> Add-ons such as retail and food  Hide sbeady acdded fakde

S30 island Tows Backpacks

2 Backend fields added post-booking 2 - .

S20 island Towrs Mats (520
$20 per hat

2 APl bookings missing fields

Island Tours Water Botties (55

0 v
S5 per water bottie 6_




Powerful Price Adjustments

LR R Y elilel: of a booking using custom fields.

An expense and discount solution that’s fully
compatible with tax inclusion, tax types,
commissionability, and reporting

+ Add expense or discount PIICS Adqustment
Food Fare X w
Description Amount
Food Fare $ 2 50 % Adjusted price: $2.50 v
Private: Do not show to customer Taxed X
S 2.50 Reset

Adjust INvoIce price v




Advanced Reporting on Resources




Continued Emphasis on Security

New [eEEelfe RnETgEle[SInglels  options to keep your data safe

Maya Flores
Owrvwn  Accowt ABYKey > Reset passwords safely.
> Prompt password changes.
anges N2 8 ) dom

Hese! parsweed

Y S —— > Force log out insecure sessions

St Ly PSSO d

v Thewr currendt passyword will slop worbirng arvd of sevsions wil be lagped ol
o Lread 10 mayealen®iours com adl mchude W 12 sel LD few pastword [IYevew o |
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...anhd more

We think about the hard things, s@i¥elVKele]gli ¥ sF-\/=K:

000 T -
Wi Accessibility Updates O§O OTA Integrations
Ensure FareHarbor’s online booking Maintain seamless connections with
and Dashboard tools are usable by Google, Viator, GetYourGuide, and
all. more.
s | Archiving ~«° Performance Updates
O
~ Clean up old customer types, 9a¢ Plan for infrastructure
custom fields, resources, and more. improvements while striving for 0%

down time.




POL

How do you prefer to make updates in the Dashboard?

Option 1 Option 2 Option 3

| would I contact | would

always rather FareHarbor, rather
unless it’s a contact
than speak to quick update. FareHarbor.
a person.




What’s Coming Next



What’s Coming
\

2% G ()

Online Booking Wherewolf Late Night Activities
Give custdMEHORSe fiexibility, Two WS AANRD, with Calendar displays for
save time updating bookings Wherewolf’s waiver tools midnight and late night

activities




What's Coming
\

0y 4] 2

Dynamic Pricing More Availability Offline Check-In
Automatically modify pricing Better su%ggrltqgrsmanaging Manage customer check-in
based on event date or tickets canceled availabilities at all levels of capacity
sold

Searc!: fin 1 e FareHarbor app
in the App Store or on Google Play.




Online
Booking
Actions for
Customers

Dynamic
Pricing
Options

POL

Wherewolf
Integration

More
Availability
Actions

Which of these features are you most looking forward to?

Late Night
Activities

FareHarbor
Mobile App
Updates




Thank You



